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Skyclass      Aviation – 

Bordering the St Lucia Wetlands, and a mere fifteen minute  
drive from the acclaimed Hluhluwe Imfolozi Park, is the 4,000 ha,  
Bonamanzi Private Game Park, a natural heritage site.  The varied  
accommodation is complemented by diverse terrain, superb  
birding opportunities, 4x4 game drives, a crocodile educational  
tour, walking safaris, boat trips on the Hluhluwe river and  
an authentic Zulu cultural village experience.  Various conference  
facilities and creative team building options available.  

Contact:  035 562 0516
E-mail:  info@bonamanzi.co.za    www.bonamanzi.co.za

BONAMANZI -  YOUR GETAWAY IN THE BUSH

S
kyclass will take incentive groups 
back in time to a former era of air 
travel when it was exciting and 

unhurried. When passengers dressed up for 
the occasion. Where views of the unfolding coun-

tryside below were breathtaking and accommodation 
at stopovers along the way was first-class. 

Skyclass offers an unforgettable fun-filled adventure 
combined with the charm and elegance of first-class travel.

The Skyclass fleet brings back the era of classic post-war 
aviation, the aircraft being available for charter both lo-
cally and regionally. Some of the exotic destinations that 
the aircraft venture to include Victoria Falls, Lake Kariba, 
Kasane, Maun, Skukuza, Sabi Sabi, Vilanculos and Inham-
bane in Mozambique, Rift Valley and on up to East Africa, 
Zanzibar, Madagascar and Maputo.

Skyclass provides luxurious classic airliner air travel to 
destinations in African and the Indian Ocean Islands with 
its meticulously maintained Douglas DC-3 and DC-4 air-
craft which can be “product branded” according to the cus-
tomer requirement.

Customising of aircraft exterior and 
interior
The aircraft can be customised for any occasion. Numerous 

‘flying on silver wings’
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options are available. Typically the following can be done:
l	 Application of decals with company branding to the 	
	 exterior of the aircraft. Should these decals cover 
	 existing aircraft decals then the replacement of the 
	 existing livery decals is for client cost once the company 
	 branding decals have been removed.
l	 Company logo can be embroidered onto the 
	 Antimacassars (headrest covers).
l	 Company branded gift bag containing items such as hair  
	 brush, eye covers, socks, tissues, toothbrush and 
	 toothpaste can be arranged.

The following items with company branding can also be 
supplied: lip-ice, small sun protection lotion, small choco-
late, soap, hand cream, ear plugs.

A promotional DVD containing video programming de-
picting the classic airliners used for tours can also be sup-
plied. 

So, when planning a fly-away seminar, product launch, 
incentive tour or luxury flying safari give some thought to 
using Skyclass. 

The following is a brief description of the aircraft used:
The Douglas DC-3 Dakota is representative of the  

DC-3s that began service with South African  
Airways during the 1940s. Their main task nowadays is  
a leisurely one, taking passengers on low-level  
nostalgia trips – specifically safaris throughout Southern 
Africa to exotic places like the Victoria Falls and many  
of the private game lodges. The aircraft seats up to 24  
passengers.

DC-3s have always been at the forefront in the area of 
passenger comfort and this is evident when one steps on 
board. Durable, reliable, responsive, dependable – these are 
the traits that make the DC-3 one of the most respected and 
loved aircraft the world has ever known.

The Douglas DC-4 Skymaster was delivered to South  
African Airways in 1946 and, after 20 years of sterling  
service, some were transferred to the South African Air 
Force.

The DC-4s returned to civilian service in the early 
1990s, complementing the fleet of Dakotas, and their task 
too is a leisurely one, performing classic airliner charter 
work. The DC-4s are great favourites in the tourism in-
dustry, venturing as far as North America and Europe. 
The aircraft seat 50 passengers each, in a business class 
configuration. The DC-4s range of more than 3 000 kms 
puts it in easy reach of exotic destinations such as central 
and east Africa as well as many of the tropical islands in 
the Indian Ocean.

With the advent of the low-cost, no frills airlines,  
Skyclass returns passengers to the era of what flying used 
to be – silver service, and where the flight was part of  
the experience, not just a journey to get to the destination. o

For more information contact e-mail: enquiries@flyskyclass.com 
or website: www.flyskyclass.com
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Skyclass      Aviation – 
‘flying on silver wings’


